Local Food Supply and Market
Demand in the WMA Region

DMAs: BALTIMORE, WASH DC (HAG)

Summary Demographics

2007 Population

2007

Households

2007 Median Disposable Income

Industry Summary

Total Retail Trade and Food & Drink (NAICS 44-45, 722)
Total Retail Trade (NAICS 44-45)
Total Food & Drink (NAICS 722)

Food & Beverage Stores (NAICS 445)
Grocery Stores (NAICS 4451)

Specialty Food Stores (NAICS 4452)

Beer, Wine, and Liquor Stores (NAICS 4453)

9,136,237
3,457,014

$52,776
$36,394

Demand
(Retail Potential)

Supply
(Retail Sales)

$128,376,817,244 $116,783,012,543
$110,745,217,966 $101,908,411,052

$17,631,599,278

$22,352,448,507
$20,265,637,247
$666,577,572
$1,420,233,688

$14,874,601,491

$18,458,314,292
$16,588,302,755
$521,936,297
$1,348,075,240

Prepared by

Retail GapLeakage/Surplus Number of
Egjand - Businesses
Supply)
63,434
46,026

17,408

Factor

6,088
3,558
1,201
1,329



Leakage/Surplus Factor by Industry Subsector
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Motor Vehicle & Parts Dealers

Furniture & Home Furnishings Stores
Electronics & Appliance Stores

Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores

NAICS Health & Personal Care Stores

Industry

Gasoline Stations
Subsector

Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores

Miscellaneous Store Retailers

Nonstore Retailers

Food Services & Drinking Places

<--Surplus--Leakage-->




Leakage/Surplus Factor by Industry Group 1000 80.0 60.0 400
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories, and Tire Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Building Material and Supplies Dealers
Lawn and Garden Equipment and Supplies Stores
Grocery Stores
Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Sporting Goods/Hobby/Musical Instrument Stores
NAICS Book, Periodical, and Music Stores

Industry Department Stores (Excluding Leased Depts.)
Group Other General Merchandise Stores
Florists

Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores

Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators

Direct Selling Establishments

Full-Service Restaurants

Limited-Service Eating Places

Special Food Services

Drinking Places (Alcoholic Beverages)

<--Surplus--Leakage-->



Counties: Frederick, MD

Summary Demographics
2008 Population

2008

Households

2008 Median Disposabl

Industry Su

$471,552,190
$392,818,608
$78,733,582

$78,593,459
$104,635,956
-$29,377,753
$3,335,256

Prepared by
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Motor Vehicle & Parts Dealers

Furniture & Home Furnishings Stores
Electronics & Appliance Stores

Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores

NAICS Health & Personal Care Stores

Industry

Gasoline Stations
Subsector

Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores

Miscellaneous Store Retailers

Nonstore Retailers

Food Services & Drinking Places

<--Surplus--Leakage-->
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Automobile Dealers

Other Motor Vehicle Dealers

Auto Parts, Accessories, and Tire Stores
Furniture Stores

Home Furnishings Stores

Electronics & Appliance Stores

Building Material and Supplies Dealers

Lawn and Garden Equipment and Supplies Stores
Grocery Stores

Specialty Food Stores

Beer, Wine, and Liquor Stores

Health & Personal Care Stores

Gasoline Stations

Clothing Stores

Shoe Stores

Jewelry, Luggage, and Leather Goods Stores
Sporting Goods/Hobby/Musical Instrument Stores
NAICS Book, Periodical, and Music Stores

Industry Department Stores (Excluding Leased Depts.)
Group Other General Merchandise Stores
Florists

Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores

Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators

Direct Selling Establishments

Full-Service Restaurants

Limited-Service Eating Places

Special Food Services

Drinking Places (Alcoholic Beverages)

Surplus--Leakage-->



N—’

A Region?

are we still ahead of in terms of supply
ou see any emerging trends?
at is the restaurant related demand?
do we increase supply?

1ere do we see supply vs. demand in the WMA
on 5-10 years down the road?




